t. " LAI‘%TM

: onsumptlon with discharged battery : 12,9 I/100km , f f
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DISCLAIMER LAN%TM

The following presentations as well as remarks/comments and explanations in this context contain forward -looking statements on the
business development of the Volkswagen Group . These statements are based on assumptions relating to the development of the
economic, political and legal environment in individual countries, economic regions and markets, and in particular for the automotive
industry, which we have made on the basis of the information available to us and which we consider to be realistic at the time of going
to press . The estimates given entail a degree of risk, and actual developments may differ from those forecast .

All figures are rounded, so minor discrepancies may arise from addition of these amounts .

Any changes in significant parameters relating to our key sales markets, or any significant shifts in exchange rates, energy and other
commodities or the supply with parts relevant to the Volkswagen Group will have a corresponding effect on the development of our
business . In addition, there may also be departures from our expected business development if the assessments of the factors
influencing sustainable value enhancement and of risks and opportunities presented develop in a way other than we are currently
expecting, or if additional risks and opportunities or other factors emerge that affect the development of our business .

We do not update forward -looking statements retrospectively . Such statements are valid on the date of publication and can be
superseded .

This information does not constitute an offer to exchange or sell or an offer to exchange or buy any securities .

IT IS FORBIDDEN TO TAKE PICTURES IN ANY PART OF THE FACTORY.
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AGENDA | OCTOBER 7, 2025

a 14.00 N14.10 | Welcome & Introduction Mr. Schwarzl & Mr. Poma
@ 14.10N 14.30 | Lamborghini Strategy Mr. Winkelmann
<?> 14.30 N 15.00 | Financial Growth Mr. Poma
<7> 15.00 N 15.30 | Q&A Mr. Poma

15.30 N 15.45 | Coffee break

( 5)15.45 N 16.15 | Business model & Customer journey incl. Q&A Mr. Foschini

(6) 16.15N16.45 | Technology & Product incl. Q&A Mr. Pacini

19.30 Dinner at Osteria Mirasole San Giovanni in Persiceto (BO)
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Stephan Winkelmann | Chairman & Chief ExecAititentiiitemdiorghini

Urus SE: Combined energy consumption : 39,5 kWh/100 Km plus 5,711/100km; Combined CO?2 emissions : 140 g/km ; Combined CO?2 efficiency class: E; CO2 class with discharged battery : G; Combined fuel
consumption with discharged battery : 129 1/100km
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THE FOUNDATION

AN OUTSTANDING VISION TO REVOLUTIONIZE THE STATUS QUO

BORN AS A CHALLENGE
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THE CREATION OF LAMBORGHINI BRAND

A BRAND SHAPED ON ICONIC MODELS

MIURA COUNTACH LMO02
THE REDEFINITION OF THE A NEW DESIGN VISION THE FIRST SUPER SUV IN
SPORTSCAR CONCEPT HISTORY
1963-1990 >

ICONIC MODELS PIONEERING NEW SEGMENT

Models depicted are not available for sale.
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BRAND DEVELOPMENT

FROM A GREAT NAME TO A REAL LUXURY BRAND

2001 -2013

ITALIAN
NO CLEAR IDENTITY EXTREME
UNCOMPROMISING

AN EXOTIC BRAND WITH REGAIN RESPECT WITH A SHARP MESSAGE
A GREAT NAME IN THE LUXURY SEGMENT

Models depicted are not available for sale.
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BRAND DEVELOPMENT %

FOR A WIDER AUDIENCE WITH A STRONG FORWARD LOOKING ATTITUDE

J _ #SINCE WE MADEITPOSSIBLE

. e
— DRIVING HUMANS BEYOND oo
2014-2020 2021-2030 >
VISIONARY BRAVE
CUTTING EDGE UNEXPECTED
PURE AUTHENTIC

MORE HUMAN & SUITABLE FOR

A WIDER AUDIENCE BECOME A SYMBOL OF HUMAN PROGRESSION

Huracan STO: Combined energy consumption: 13,85 1/100km; Combined CO2 emissions: 331 g/km; Combined CO2 efficiency class: G; Huracan EVO S pyd er: Combined energy consumption: 14,9 1/100km;
Combined CO2 emissions: 338 g/km; Combined CO2 efficiency class: G; Other models depicted are not available for sale.
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energy consumption: 26,5 kWh/100 Km plus 15 1/100km; Combined CO2 emissions: 350 g/km; Combined CO2 efficiency class: G; CO2

class with discharged battery: G; Combined fuel consumption with discharged battery: 17,9 I/100km

Urus SE: Combined energy consumption: 39,5 kWh/100 Km plus 5,71 I/100km; Combined CO2 emissions: 140 g/km; Combined CO2 efficiency cla ss: E; CO2 class with discharged battery: G; Combined fuel consumption with discharged
battery: 12,9 1/100km ; Temerario : Combined energy consumption: 26,8 kWh/100 Km plus 11,2 1/100km; Combined CO2 emissions: 272 g/km; Combined CO2 efficiency cla ss: G; CO2 class with discharged battery: G; Combined fuel 10
consumption with discharged battery: 14 1/100km; Fenomeno : The vehicle is not yet offered for sales and is therefore not subject to Directive 1999/94/EC. The fuel consumption and emi ssion data are in the type of approval stage.
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BEING PART OF A FAMILY

NOT ONLY EXPERIENCE FOR CUSTOMERS BUT A DREAM OF MANY

Automobili Lamborghini

‘.»t ‘i Ln' SUPE o o
IS S - SRR g REAL < lamborghini & A
el e e R
o 27 B i Lamborghini
Nhw ) ’ 4 1124 250
5 1 post seguiti

Produttore di auto

SOCIALS
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T
BRAND EXTEN
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Models depicted are not available for sale.

TAMBORGHIN;
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LAMBORGHINI TODAY wﬁ

A SOLID COMPANY COVERING THE FULL AUTOMOTIVE VALUE CHAIN

7.7- v“_"_" v T

W

o S .
Revuelto : Con 00km; Combined CO2 emissions: 350 g/km; Combined CO2 efficiency class : G; CO2 class with discharged battery: G; Combined

12
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AUTHENTIC DESIGN DNA @

13



Deutsche Bank Investor Field Trip | October 7, 2025 |Stephan Winkelmann, Chairman & Chief Executive Officer of Automobili Lamborghini

UNIQUE DNA WITH ACCESS TO AN UNLIMITED
SHELF OF TECHNOLOGY

LAMBORGHINI DNA GROUP TECHNOLOGY

Strong and inspirational Luxury Brand
Hardware & Software platform access

Distinctive and recognizable product design : —, =
Leading electrification know -how

Know -how on Powertrain _ —
Supply chain resilience through

Carbon fiber material know -how access to critical parts

PURE LUXURY LEADING TECHNOLOGY & SCALE

Revuelto : Combined energy consumption: 26,5 kWh/100 Km plus 15 I/100km; Combined CO2 emissions: 350 g/km; Combined CO2 efficiency class : G; CO2 class with discharged battery: G; Combined fuel
consumption with discharged battery: 17,9 [/100km ; Urus SE: Combined energy consumption: 39,5 kWh/100 Km plus 5,71 1/100km; Combined CO2 emissions: 140 g/km; Combined CO2 efficiency cla ss: E;
CO2 class with discharged battery: G; Combined fuel consumption with discharged battery: 12,9 1/100km
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REGIONAL FOOTPRINT

AN OPTIMAL COVERAGE AND A WELL BALANCED SALES DISTRIBUTION

EMEA
79 Dealers 34 Markets

AMERICA 2nd Germany APAC
54 Dealers 6 Markets Ath United Kingdom 52 Dealers 16 Markets
15t UsA 6t Middle East 31d Japah
9t canada 8™ Italy 5t China #Hong Kong + Macao
10t France + Monaco 7th south Kofea

Dealers 185 56 Markets

Latest update 09.2025. Ranking based on 2024 Deliveries to Customers KPI. 16
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SALES RESULTS ﬁ

CONSISTENT GROWTH DRIVEN MAINLY BY THE SUCCESS OF NEW MODELS

10.687

. . . 2.430
Deliveries 2:406

2.083
to customer 1.592

1.600
| SA—
265 296 297 X - e sl . oY T Chaiy TNy TSR TEET: TR, meE oy ~——
= e o - = T — r . o - : = N e — 3 ~ — - -

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Gallardo Aventador Huracan Urus

Il model [l model
Huracan EVO Spyder: Fuel consumption (combined Z? 1 66 U D Zmissidre HéombineddZt OO0 2?3 CER | - Dz ! D9 K KconshBtions Nednsbindd FZ ¥ 1 21 -G'6 Us M:=3Eissiong HdombinedDy
OO0l 7?23CER ! - Dz ! D®dhika': Fu Ronsuviptich ; (cdfnbined Z¢¥ 1 ¢ 6 U D Zmissidore HddmbinedDZt OV G ? 3 CER | - Dz $tddratd Ktiel conBumgtivh) 9conibifed ): 14.9 1/100km:;
| - Bmissions (combined Z¥ OOU 2?3 CER ! - Dz ! DOKK?P caRumptibriM Kcombindd>Z3J EI98F6LI= F D iridsiabs Gdombined- Dz O7 & 2?23 CER | - Dz | O&nkukiption% Eontidedl K:
I 661 D31 aetissosRcombindd ): 320 g/km; Combined CO2 efficiency class: G

; Revuelto : Combined energy consumption: 26,5 kWh/100 Km plus 15 I/200km; Combined CO2 emissions: 350 g/km;
Combined CO2 efficiency class: G; CO2 class with discharged battery: G; Combined fuel consumption with discharged battery: 17 ,9 1/100km
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DIREZIONE COR TAURI Lﬁﬁ'

TAKING THE BEST OF TWO WORLDS

2015 2023 2024

Plant CO , neutrality Launch the first Hybridization of the
on balance hybrid series car entire product range

TECHNOLOGY TO BOOST PERFORMANCE

"DRIVE BETTER AND FASTER"
—
—
—
i
N
\ _ 7B
/-J >
A .. 1o® e -
O/ — - A ’{
Temerario : Combined energy consumption: 26,8 kWh/100 Km plus 11,2 1/100km; Combined CO2 emissions: 272 g/km; Combined CO2 efficiency cla ss: G; CO2 class with discharged battery: G; Combined fuel
consumption with discharged battery: 14 [/100km ; Revuelto : Combined energy consumption: 26,5 kWh/100 Km plus 15 1/2100km; Combined CO2 emissions: 350 g/km; Combined CO2 efficiency class 1 G; CO2
class with discharged battery: G; Combined fuel consumption with discharged battery: 17,9 [/100km; Urus SE: Combined energy c onsumption: 39,5 kWh/100 Km plus 5,71 1/100km; Combined CO2 emissions:

140 g/km; Combined CO2 efficiency class: E; CO2 class with discharged battery: G; Combined fuel consumption with discharged b att ery: 12,9 1/100km

18
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AGENDA | OCTOBER 7, 2025

( 1)14.00N14.10 | Welcome & Introduction Mr. Schwarzl & Mr. Poma

(2 )14.10N14.30 | Lamborghini Strategy Winkelmann

6 14.30 N 15.00 | Financial Growth Mr. Poma

(4 )15.00 N15.30 | Q&A Mr. Poma

15.30 N 15.45 | Coffee break

( 5)15.45 N 16.15 | Business model & Customer journey incl. Q&A Mr. Foschini

(6) 16.15N16.45 | Technology & Product incl. Q&A Mr. Pacini

19.30 Dinner at Osteria Mirasole San Giovanni in Persiceto (BO)
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Paolo Poma | Chief Financial Officer, Managing Director and Board Member of Automobili Lamborghini

Urus SE: Combined energy consumption : 39,5 kWh/100 Km plus 5,711/100km ; Combined CO?2 emissions : 140 g/km ; Combined CO?2 efficiency class: E; CO2 class with discharged battery : G; Combined fuel
consumption with discharged battery : 129 1/100km 20
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LAMBORGHINI DEVELOPMENT FROM 1 TO 2 SSC
MODEL LINES

OPERATING
SALES REVENUE Sepaatt)
x14 x21 STABLY
POSITIVE

Sales 265 units DEVELOPME N Sales 3.815 units

Revenue 0.0 UE Qs 1 H E Revenue D1 60 aa UE
1

OP bl UE COMPANY OP p U
1999 2017245
P 7N

Audi Acquisition ENHANCING V10 GROUP SYNERGIES WITH THE 2 NP SSC Last year W't_h 2
MODEL LINE SSC model lines

a
=

CARRY OVER V12 LAMBORGHINI DNA

Automobili Lamborghini S.p:/A. KPIs

SSC: Super S@ggrts Cars 21
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LAMBORGHINI GROWTH OF LAST 7 YEARS AND
3R MODEL LINE SSUV

Brand strength

Strong focus on

. Product Profitability
2 stable models in SSC

Derivatives Strategy : :
Financial
Brand Product Few Off Business Sustainable
Growth
Personalization

1st SSUV in the market Fixed cost, R&D and
Assets management

Key Success Luxury
Factors Profitability

2 emissions: 272 )2 efficiency ¢ 1ss: G; CO2 class SSC: Super Sports Cars

SSUV: Super Sports Utility Vehicle 22



Deutsche Bank Investor Field Trip | October 7, 2025 | Paolo Poma, Chief Financial Officer, Managing Director and Board Member of Automobili Lamborghini

FOCUS ON BUSINESS DEVELOPMENT & PRODUCT @
MARGINALITY

Order Bank Turnover Cars & SP per unit (ASP)
(Units) (EURK)
(total Invoices CAGR +10%)
CAGR
TOP LINE | @ ,
N IR
2017 2018 2019 2020 2021 2022 2023 2024 - 2018 32019 2020 2021 2022 2023 2024
Irst year as
modelsyCompany
Personalization on Turnover Cars & SP Contribution Margin

(%) (EURmMN)

CAGR
a» ! /®/
L PRODUCT
SV MARGINALITY B l . l

2017 2018 2019 2020 2021 2022 2023 2024 2018 2019 2020 2021 2022 2023 2024

First year as 3
models Company

Revuelto : Combined energy consumption: 26,5 kWh/100 Km plus 15 I[/100km; Combined CO2 emissions: 350 g/km; Combined CO2 efficiency class A Gs Lamborghini Group consolidated KPIs

CO2 class with discharged battery: G; Combined fuel consumption with discharged battery: 17,9 1/100km CAGR: Compound Annual Growth Rate 23
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FINANCIAL SUSTAINABLE GROWTH & LEAN
STRUCTURE
Car per Indirect Headcount

Factory cost per car
(Car/HC)

8nCZ
© )

. -5 | LEAN ‘/\ -
2017 2018 2019 2020 2021 2022 2023 2024

2017 2018 2019 2020 2021 2022 2023 2024
Including Vertical integration (Paintshop, CFK, Saddlery)

TAMBORGHIN)

Investment (R&D/CAPEX)on Turnover SG&A on Turnover
(%0)

(%)
|

| 25 ppt._g l COST '\
\/ A MANAGEMENT U
2017 2018 2019 2020 2021 2022 2023 2024 2017 2018 2019 2020 2021 2022 2023 2024

Temerario : Combined energy consumption: 26,8 kWh/100 Km plus 11,2 [/100km; Combined CO2 emissions: 272 g/km; Combined CO2 efficiency c
with discharged battery: G; Combined fuel consumption with discharged battery: 14 1/100km

lass: G; CO2 class . )
Lamborghini Group consolidated KPIs 24

CAGR: Compound Annual Growth Rate
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Pl NFY 5 2 & 0- 312 ! 1

Negalive f &\ < #§ 'Business
Working/ . - ' -development Strong and |
Capital » / — sustainable
2 CASH
Optimized Profitability at GENERATING
Investment . luxury-level, UNIT
ol Growing EBITDA
structure ( Rol) ' Strategy
execution
100% SELF
FUNDED

2017 2018 2019 2020 2021 2022 2023 2024 2017 2018 2019 2020 2021 2022 2023 2024

Asset Structure EBITDA Cash Flow

Urus SE: Combined energy consumption: 39,5 kWh/100 Km plus 5,71 I/100km; Combined CO2 emissions: 140 g/km; Combined CO2 efficiency cla ss: E; CO2 class with discharged battery: G; Combined fuel
consumption with discharged battery: 12,9 [/100km

26
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BRAND VALUE GROWING FAST, ALONG WITH %
FINANCIAL PERFORMANCE

2024 KPI

Brand Strength
Luxury avg. 83%

Automotive avg. 74%

Role of the Brand
Luxury avg. 67%

4.5
3,9
Automotive avg. 45%
3,1
2,6
2,1
D :

Best Global Brand Best Global Brand Best Global Brand Best Global Brand Best Global Brand
Revuelto Combined energy consumption: 26,5 kWh/100 Km plus 15 1/100km; Combined CO2 emissions: 350 g/km; Combined CO2 efficiency class . G; CO2 class with discharged battery: G; Combined fuel
consumption with discharged battery: 17,9 I/100km ; Urus SE: Combined energy consumption: 39,5 kwWh/100 Km plus 5,71 1/100km; Combined CO2 emissions: 140 g/km; Combined CO2 efficiency cla ss: E;

CO2 class with discharged battery: G; Combined fuel consumption with discharged battery: 12,9 1/100km 27
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